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The Multifaceted Influence of Music

Beyond Entertainment

[35] 2025-02xx (ltaly)

Some people believe that music is just a form of entertainment, while

others believe that music has a greater impact on society today.
Discuss both views and give your own opinion.

i A T R — IR - e A HIRR SR S i o
A -

et AR - R E E A, -

EEB] =:%=&532 Suggested Answer

I Introduction

From packed stadium concerts where thousands sing in unison
to protest songs that have sparked social movements, music
manifests in numerous contexts throughout human experience.
During the Civil Rights Movement, Nina Simone’s “Mississippi
Goddam” resonated as a powerful anthem against racial injustice,
while more recently, streaming platforms report over 30,000 new
tracks uploaded daily, consumed primarily as background
entertainment during commutes and workouts. The charity initiative
Band Aid raised millions through the song “Do They Know It’'s
Christmas?” to combat famine in Ethiopia, demonstrating music’s
humanitarian potential. Although music certainly functions as
entertainment, its capacity to influence cultural values, facilitate social
cohesion, and drive political change reveals its profound societal

significance beyond mere amusement.

328
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e A2 B B S e se e 25 [ Bt erEEnydiaasath -
HEAE NERERIRBIE S L5 - fERRESEBIHIN - 18
PR-Pa50e (Nina Simone) HY (& PEPEELIT 28K ) (Mississippi
Goddam) ¥ s S EE G N B T8RS [REILS - TR » i
BRI R EAETHh B 3 @ - Etedh H 2
YRRl EHAI SR BRIF AU TS Fo e 2% - RS hE) 84458 , (Band
Aid) sEEEKH (HAMALE R A2 HRREETNS 7) SR8 THH &L
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Body Paragraph 1: Music as Entertainment

Those who view music primarily as entertainment highlight its
pervasive role in leisure activities and consumer culture. The global
music industry generates approximately $26 billion annually, with
mainstream pop songs engineered specifically to provide accessible
listening experiences through calculated formulas of verse-chorus
structures and predictable chord progressions. Streaming services
like Spotify and Apple Music have transformed music into an
on-demand commodity, with algorithms suggesting songs based on
previous listening habits to maximize user engagement and
satisfaction. This entertainment-focused perspective emphasizes
music’s function as a pleasurable escape from daily pressures rather
than a vehicle for deeper social engagement.

1 2 T B e IR B A SR SEAE IR RIS B AT 2 Sk
HRESESRIER] o ERE LA SEFEAIERT 260 {E3STTHIUA -
TR T R e E R A 3 B - B R AR 2 AT R PRI ATRL
17 - EPHR G2 EE #2Es - Spotify F1 Apple Music 55
TR ES TR & S LRy — AR RR e e ryRs o - RS
AR B DT RS E HEE il - DU KRR s =
HYZ2 B SN AT © SE M DA oy o L R RS e E SRR DI RE
e At iR R TT - TN 2R AR A S Bt S i E) -

Body Paragraph 2: The Commercialization of Music

The commercial aspect of music further reinforces its
entertainment value in contemporary society. Music festivals have
evolved into massive profit-generating events, with Coachella

grossing over $100 million annually while offering carefully curated
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experiences designed primarily for enjoyment and social media
documentation. The rise of musical talent competitions like “The
Voice” and “American Idol” frames music creation as spectacle and
entertainment product rather than artistic or social expression.
Additionally, background music in retail environments is strategically
employed to increase consumer spending and enhance brand
experiences, demonstrating how music’s entertainment qualities
serve commercial interests in the modern economy.

FEERIRG SR — i b T AR E At & R RS EE -
LR T AR R BRI - BHUIRL S SRR AR IRE L
A 1 fE3ETT - [RIRFIR U COOREINT RS - T8k T IRge
U FEBERSECER o T AP ) 1 T SRS ) T s Ly
B R E S B TE A R e AR BRI - IRl et & 5 -
IeAh - EEBREE AT 5o St B M A AR B Ty B
BT e b - & BEER S SE R IR S R B AT Al 55 T ERLAGRE
R SEA R

Body Paragraph 3: Music as a Social & Political Force

Conversely, proponents of music’s broader social impact point to
its historical role in cultural movements and identity formation.
Research from the University of Groningen demonstrates that musical
preferences strongly correlate with value systems and social
groupings, effectively serving as cultural markers that bind
communities through shared aesthetic experiences. During periods of
political upheaval, music has functioned as a powerful communication
tool—from Soviet-era underground recordings that circumvented state
censorship to rap music highlighting urban inequality in American
cities. The neurological effects of music further amplify its social
influence, with studies showing that synchronous musical
experiences release oxytocin, facilitating group bonding and collective
identity formation. Moreover, music education programs in
disadvantaged communities have demonstrated measurable
improvements in academic performance and decreased delinquency
rates, illustrating music’s potential as a social development tool

beyond its entertainment value.

F - EiRESERAHEEZ S B AR T 524
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Groningen) RUWFFEREA - 28wy Bl (E (EAE R At SIS Y]
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Conclusion: The Dual Nature of Music

In conclusion, while music undeniably functions as
entertainment in contemporary society, this perspective captures only
one dimension of its multifaceted influence. The economic structures
surrounding music production and consumption certainly prioritize its
entertainment aspects, yet music simultaneously operates as a
powerful social force that shapes identities, facilitates community
formation, and catalyzes political movements. Rather than
representing competing viewpoints, these perspectives highlight
complementary aspects of music’s complex societal role. As
technological platforms continue evolving and global cultures
increasingly intersect, music will likely maintain this dual
identity—providing both accessible entertainment and profound social
connection through its unique capacity to communicate emotion and
meaning across diverse human experiences.
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e maximize user engagement and satisfaction ( R AREIMIRS
AFRZHEENRRE )
RGN T E B SRR SE BN - R SRR T R
ROpREE eSS I E R -

e profit-generating events ( BiSXE09E3) )
iE HERZEH T S SRR (EAE - IR S BRI N e L B e R
HEZK - SRS SER YRGS MR -

e curated experiences ( &R EIGVEESS )
"FEOLRE] )RR SR AE SR B R BRI - TREIRY TS
J7 EITEARRGE RS LORE - DS 2 B n SN 2 B -

e spectacle and entertainment product ( SERFIRGELES )
1 LEERIGR IR SR BT U IR S R A - R E R Ry
REE LA,

e background music in retail environments ( ZERIEDPHIES
)
JE A EhA AN S SR B P AR PR BE A - S S R —
fi T B B B B T R AR T Y s -

e commercial interests in the modern economy ( IR PEVES

xr
=]
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R )
15 AR SR E N R RIS T St - AR S SRR S E
QAT B A TR HATAH — 2 -

e broader social impact ( EEZHITI ERIEL )

iE —PRrEA e H S B BT i S s B R - BB S SR TR
LEHIE - ST S BUEE, -

cultural markers ( 3Z{biZ5C )

8 FJEREEE - BRI UL B ISR R - BB SR
FEISGERT T -

communication tool (EIETH)

"TH RS S E N MR E SN e Ry E T
H o EH SRR iR -

synchronous musical experiences release oxytocin ( [G5 &%
BERRTEINEER )

EIMEAE RV A S 28 TS EEn A PR - Ty 2t &kl
GRS -

facilitating group bonding and collective identity formation ({&
RSB RAI SRS D BIZR )

8 AJRRARGE Tt SRR L E SRR - 5RIEE
SRS PR ERS IR -

measurable improvements in academic performance and
decreased delinquency rates ( 22Z R IE0VEZSIESFIETEERD
B )

B HERSRASNETRIL T S E R RATB AR R

[N ESESRenC S {=

A

e multifaceted influence ( 2 EGEISZEE)

18 (EERA OMARSS 1 S g et & R R ] - AREE SR
FORHE ZAEJ5TH -

dual identity (£8&E 513 )

CEEEE Sy ) AR S R e R ALy T B RIS
fl - BERE 7 SCEERY T EEEm S

profound social connection (Z=ZIBViit SHEER )

i AR IR ST AR R T A B IR RS - A i
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TESEAIEREL - BEE S SRR SR TR RIS

e unique capacity to communicate emotion and meaning ( {&ZI5

RAZZ=OVIBREES )
8 AR S SE N Ry TEGROK ~ SRRV - REFUEEMIMERY
TRRRFIEGN - AR H AL 2 -

e across diverse human experiences ( IS A BN EEIIERE )

ROATER AL B LIRS TR 7 5 5
BRSNS « RIS BEES
JJ e

iE FEHIRAN SRR - BEER S S T S A AR SRR

i EER N RS AE—ilE -

E%i’%l%ﬁ@%ﬁl%%%ﬂ)#%ﬁi%¢%ﬂjﬂ, AN R YRR S ~ A
EARRRETT » EMTE BN EER S
B R DU A A AR RE



